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Il Semester B.Com. Examination, October/November 2012
(Prior to 2012-13) (Repeaters)
COMMERCE
3.4 : Marketing Management

Time : 3 Hours Max. Marks : 90

Instruction : Answers should be written under correct question number
completely either in English or in Kannada.

SECTION-A

1. Answer any ten of the following questions. Each answer carries two marks.
(10x2=20)
a) State the meaning of speciality stores.

b) Define Market.

¢) What do you mean by product line ?

d) Whatis demographic segmentation ?

e) What is buyer’s market ?

f) State any four types of publicity.

g) Name any two bases of market segmentation.
h) Define marketing management.

i) Whatis relationship marketing ?

j) What is M-Business ?

k) Whatis channel of distribution ?

I) Mention any four advantages of advertising.
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SECTION-B
Answer any 5 of the following questions. Each answer carries S marks. (5%5=25)
2. Explain briefly any 5 advantages of virtual marketing.
3. Briefly explain the types of brands.
4. State any 5 functions of wholeseller.
5. Analyse the systems approach to the study of marketing.
6. Explain components of marketing mix.
7. State briefly merits of personal selling.
8. Write any 5 functions of marketing.
9. Explain five internal factors which influence marketing.
SECTION-C
Answer any 3 of the following questions. Each answer carries 15 marks. (3x15=45)

10. State the differences between traditional and modern concept of marketing.

11. What is meant by an approach to the study of marketing ? Explain all the marketing
approaches.

12. What is meant by product life cycle ? Explain the various stages involved in it.
13. What is networking marketing ? State the merits and demerits of it.

14. Explain various media of advertising.
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