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lll semester B.com. Exam.ination, october/November 2012
(Prior to 2012-13) (Repeaters)

COMMERCE
3.4 : Marketing Management

Time: 3 Hours Max. Marks : 90

Instruction : Answers should be written under correct question number
completely either in English or in Kannada.

SECTION _ A

1 . Answer any ten of the following questions. Each answer earries two marks.
(10x2=20)

a) State the meaning of speciality stores.

b) Define Market.

c) What do you mean by product line ?

d) What is demographic segmentation ?

e) What is buyer's market ?

f) State any four types of pubiicity

g) Name any two bases of market segmentation.

h) Define marketing management.

i) What is relationship marketing ?

j) What is M-Business ?

k) What is channelof distribution ?

l) Mention anyfour advantages of advertising.

P.T.O.
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SECTION - B

Answer any 5 of the fcllowing questions. Each answer carries 5 marks. (5x5=25)

2. Explain briefly any 5 advantages of virtual marketing.

3. Briefly explain the types of brands.

4. State any 5 functions of wholeseller. '

5. Analyse the systems approaclz to the study of marketing.

6. Explain components of marketing mix.

7. State briefly merits of personal selling.

8. Write any 5 functions of marketing. '

9. Explain five internaifactors which influence marketing.

SECTION - C

Answer any 3 of the following questions. Each answer carries 15 marks. (3x15=tl5)

10. State the differences between traditional and msdern aoncept of rnarketing.

11. What is meant by an approach to the study of marketing ? Explain all the marketing
approaches.

12. What is meant by product life cycle ? Explain the various stages involved in it.

13. What is networking marketing ? State the merits and demerits of it.

14. Explain various media of adveftising.

A?irorf - a

1 . ddnd olndloaddro 10 ddferi w$ox. iodnd *Ed{ add: erodrlsir. (10x2=20l

a) aa{aarmd a$*rioJ: e$rddlee,l.

b) dn&d€olrQ*rsoaroe.



-3-I|l|til|l|il|l|ffitl|llt$tilll

1
I
j os - 319

c) erudqdraiir DoddedJ ?

d) e.Jarioeed aqJ6d aodded: ? :

e) $oeoemdd dD&drd.;odde;J.t ?

0 odndenddo a $zod dndd at'ddd,1eex.

g) *a&dufldnerddead odndcnddo add: upddddle*1.

h) dDcbdufodrddoc ryrmrdddl Oea.

i) dougd dD&drfl dgoir.rodded> ? l
j) 'M-?t&Str' aoddedl ?

k) dozSdo$ aao aodded; ?

| ) ea &ecn8d odnd oa ddn oa el* ed:doerrldCqdiox.

aqrad - ?l

ddnd otudreioddo aufi $dJeri w$ox,. doo:nd w$d{S erodrtsrc. (5x5=25)

2. an{ad dD&dq $goS:oooenrbd adr erdrdroerdddlnofld*n ado&.

3. aad urlo$ dqsda" dldrlddldo*$amn udouro.

4. irlt^r an-moo1l cln$oaddo adr ao$rddd: eexr.

5. dncne,l dgobol, *{e aa{* (system approach) ut'rof:ddd1ado,rr.

6. dncne^: dgobrid a:$md rafrddddldo$aon ado,q,.

7. {oJrgd dnd:at erd:doe;drlddlio$aaR 8e:r.

8. dncno dgoSrrld olndloaddo acd aro$rrlddle^tdor:0.

9. dnooor dgoirrld d:eeJ dqnd r.red:d aJndoaddn ad: erodod soddshb ge,l.
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ddnd Cndcnddo 3 d-dferi erudol. ds iodDd en:$d** 15 srodrlsb. (3x1S=45)

10. ardodod aado erdrcd *E&dq dgof, do;Jd$dddeo dordrlddlado,l.

1 1 . dnoau dgo3rol, edrorld modrl* .roddedr ? aarlo eed ut'.o$d oa.drlddl ado:,r.
" O e i 4

12. di! *edd d$ aodde$ ? d4 es*dd r.!d asd dC,idd.]edoe. :

13. rao$rdCd ms dncbd{ dgoS, aodded: ? "add erdldos rbQ qroad)dro€rrldd1eer,.
-o "t

t+. oat' mbemd: diaddabddd: adoxi.


