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| Semester B.Com. Examination, Nov./Dec. 2015
COMMERCE
(CBCS) (F+R) (2014-15 and Onwards)
1.5 : Marketing and Services Management

Time : 3 Hours Max. Marks : 70
Instruction : Answer should be written either in English or in Kannada.

SECTION-A

Answer any five of the following sub-questions. Each question carries
two marks : (5%x2=10)

1. a) What is a Market ?
BRTIBE, DOTTED ?

b) Whatis meant by Relationship Marketing ?
ROWOTS 83B,00IRIDE DOTIERD ?

¢) Give the meaning of ‘Marketing Environment.
"£38,020R00E TORT ' BTT LTE SV,

d) What is Product-Mix ?
BRQ Q0T £9 0T 9

e) What is Service Mix ?
eI Q0T 6D D0TTEI ?

f) What is meant by Market Segmentation ?
abad)é@% DNCFTTED OTTERD ?

g) Whatis Social Marketing Concept ?
ADTIIWT QT NRINE BB WOTTERD 9

SECTION-B

Answer any three of the following questions. Each question carries

six marks : (3x6=18)

2. What are the requisites of sound market segmentation ? T
Sielolytele BRToBE, a’ﬁer#dm@ BNZIOT WoBNL C3Rew) 7

3. Distinguish between advertising and personal selling.
28008NR 08 & 0IET d.mca&ai;% Felobr Qsﬁ%ﬁﬁ#;’% 2.
P.T.O.
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4. Describe the Service Process.
PN —-’@gcmmsgt QIO

5.. Explain the impact of socio-cultural environment on marketing decisions.
B, C00RNE DeFF O3NS e mﬁnﬁ#—moﬁ@éé TORVT TOTORINDER0 ?

6. Write short notes on ‘Selling Concept’ and ‘Marketing Concept’.
‘TROIUE TOYRT ' T3 QB 0WRINE TOLRTS " Wi £35e8 WSCWO.

SECTION-C

Answer any three of the following questions. Each question carries
fourteen marks : (3x14=42)
7. Define Product Planning. Describe the factors Influencing Product Planning.

NI 03RS DoTTERD ? YVBY 0RERRINTON B¢ TToes LTI LOBNTI, DO
8. Explain the different types of services.

G ﬁeﬁﬁeﬁa{gL QO
9. Explain the bases of market-segmentation.

SRTBL, SNeFITET ST, DFOR.

10. What is promotion ? Explain its significance.
TWSF S Q0T ? BT daﬁsddﬁg‘ QROR.

11. Explain the approaches to the study of marketing.
B 000RBOL LT3, NI DEINYER 2FOR.




